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Introduction

Â Product Development is the process of designing a new 

product concept from beginning to finished product.

Â Product adaptation entails modification of a particular 

or existing product to satisfy buyers taste or needs in a 

foreign market. Note that the product is already existing 

but need changes perhaps in colour, design, labelling, 

content etc



Product development

ÂTypes of new products

ÂThere are several general categories of new 
products. Some are new to the market (ex. DVD 
players into the home movie market), some are 
new to the company (ex. Indomie just introduce 
a suya flavoured product), some are completely 
novel and create totally new markets (ex. 
Organic produced cashew kernels). 



Adaptations

Major components of Adaptations

Â Design-slight changes/modifications in design, physical 
appearance

Â Colour- to meet the cultural/religious requirements of a 
new market, colour changes could be made to satisfy a 
new market.

Â Languages-penetrating a new market could also mean 
adding the official language of the foreign market. e.g. 
exporting a product to Mali, the labelling must be in 
French 




